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Stroll Creates Hyper-Targeted 
Publications for America’s 
Most Affluent Homeowners

ABOUT US

Founded in 2004

Issues mailed free 
to 1.4M+ influential 

residents

Industry Leader

8x Inc. 5000 Honoree
“Fastest-Growing 

Private Companies”

Reaches 550+ established 
neighborhoods nationwide

High-quality, perfect-bound 
publications
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MORE THAN 1.4 MILLION 
RESIDENTS RECEIVE A 
FREE STROLL MAGAZINE 
EACH MONTH FILLED 
WITH STORIES WRITTEN 
BY AND ABOUT THEIR 
NEIGHBORS.



Who We Reach

SAMPLE STROLL NEIGHBORHOODS

Source: Acculeads

HIGHLAND PARK, TX

AVG. INCOME: $254,619

AVG. HOME VALUE: $1.96M

AVG. AGE: 57

NEWPORT BEACH, CALIF.

AVG. INCOME: $133,982

AVG. HOME VALUE: $1.23M

AVG. AGE: 56

SCARSDALE, NEW YORK

AVG. INCOME: $476,000 

AVG. HOME VALUE: $1.7M

AVG. AGE: 55



Why Niche 
Print?
TARGETING MATTERS.
The ability to concentrate your ad dollars on the people 
you know are right for your product or service is a game 
changer. This idea isn’t new, though. It’s why digital 
advertising has been a budget staple for companies of all 
sizes for years – and why the growth of the print media 
industry came to a halt for many outlets. But Stroll is 
bucking this trend – as we have for nearly 20 years. 

Our print magazines offer the same benefits of digital 
media by hyper-targeting some of America’s most 
affluent residents, but through a medium our audience 
trusts and, better yet, contributes to. The sentimental 
value of our platform is unparalleled. Add to the hyper-
targeted and highly cherished nature of Stroll magazines 
the benefits of print media overall – increased shelf life, a 
break from digital screens, etc. – and it’s clear why niche 
print advertising is thriving, and why we’ve been one 
of the fastest-growing media companies in the nation, 
alongside top digital startups, for years.



Residents of Stroll communities freely share 
personal stories, celebrate achievements, 
and offer advice through a trusted medium 
that evokes a real sense of privacy – our 
exclusive print publications. Through these 
customized, monthly magazines, we deliver 
neighborhood connections.

We Deliver 
Neighborhood 
Connections

SOCIAL PUBLICATIONS FOR THE NATION’S 
TOP NEIGHBORHOODS, WRITTEN BY AND 
FOR THE RESIDENTS WHO LIVE THERE.



The Stories We Share
Our content is largely contributed by the residents themselves, guaranteeing authenticity, 
exclusivity, and an emotional investment in our publications. Each franchisee determines what 
article topics to include in their magazine based on resident preference. Here’s a sample of article 
types commonly found in Stroll magazines.

MEET YOUR 
NEIGHBORS
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home of 
the month

Neeser
Photography-  

sandlerphoto@cox.net

Your name: Andrea Hood-Neeser
Residents: Bob Neeser and four Neeser Rescue Cats.

The name of your neighborhood:
McDowell Mountain Ranch Community, Camelot  
Homes Subdivision

Why do you choose to live in Arizona or this part of  
the valley?
We fell in love with the spirit of AZ. The diversity of people, 
the beautiful desertscape, the iconic Saguaro, and of course, 

All Carpentry & Painting

N. Don Willie 9/01/18

www.RYANSCUSTOMWOODWORK.COM  | 480-797-6906

“Ryan Bashaw recently painted the exterior 
of our home located in Carefree. We gave 
him very specific guidelines and directions, 
and what he promised he would do, he did. 
Ryan is professional, fussy about the quality 
of his work, has great work ethics, is always 
considerate of his clients, and made sure 
the job was done to our complete 
satisfaction. The home looks great, and we 
absolutely had no complaints or issues. The 
paint store recommended only Ryan to us 
and now we would recommend Ryan to 
anyone that desires a hassle free quality 
job!”

Ryan's Custom
Woodwork

the amazing weather from October–May. We selected this area 
because of the McDowell Mountains, its spectacular sunsets, and 
the wonderful wildlife including, coyotes, javelinas, and bobcats.

What do you especially like about the neighborhood you 
live in?
Our neighbors! We have (and had) the best neighbors. These 
wonderful people have really become a part of our family. I joined 
the neighborhood Bunco group 14 years ago and it’s still a very 
tight group. We celebrate holidays with neighbors, including the 
famous Meacham Halloween garage party, Thanksgivings, Christ-

mas dinners, New Year’s parties, and Chili Cook-offs. We can 
celebrate a good street party every now and then too!   

What is the inspiration for your design?
My father, Rance Hood, is a world-renowned Comanche Indian 
artist. He is a self-taught artist from Oklahoma and is one of the 
few Native American artists left who paints in the manner, which 
echoes the traditional Indian culture, and spirituality of the past. 
Our home is inspired by my Dad’s mystical art and it flows with 
energy and harmony.

R E S I D E N C E

Life at McDowell Mountain  •  December 2018 December 2018  •  Life at McDowell Mountain20 21

family spotlight

FROM SIBERIA TO SCOTTSDALE: 
SAMMY AND KENAI, A RARE BREED IN THE DESERT

By Cary Frumes/Publisher
Photography-bradfordjones.com

How do they deal with the heat?” I get this every day 
I take these two precious Samoyeds for walks during 
the late spring, summer and early fall. Easy answer: 
“Just like us, they need to drink a lot of water and 
stay out of the midday sun.” Although Kenai (in the red 
harness) frequently will go and lay out on the exposed 
aggregate in 110 degrees and sun herself.

Background on Samoyeds and their Heritage
Hardy, vibrant and even-tempered, the Samoyed was originally 
used to hunt, herd reindeer and haul sleds for the Samoyede peo-
ple they served in northwestern Siberia. The Samoyede tribes-
men were peaceful nomads, who manifested an extraordinary 
love for their beautiful dogs, treating them as members of the 
family. Their dogs developed a love and understanding of human-
kind and an unfailing sense of trust and loyalty which is retained 
in the breed to this day. They remain the delightful playmates and 
faithful protectors of children.

Samoyeds were brought out of Siberia at the end of the 19th cen-
tury and the early part of the 20th century to pull sleds on Arctic 
and Antarctic expeditions. They endured terrible hardships serv-
ing man in his quest for the poles. Only a few returned. Clearly, 
no toy or miniature version of the Samoyed breed could have 
performed those tasks. Only one breed is the powerful, gentle, 
magnificent Samoyed — a true working dog.

“

Just
PeopleMake SmileThey 

Sammy, left; Kenai, right

Cary with Sammy and girlfriend Nora with Kenai.

Life at McDowell Mountain  •  December 2018 December 2018  •  Life at McDowell Mountain36 37

Football Phenom  
Jake Smith has NFL dreams

athlete of the month
By Michelle Glicksman

J ake Smith is a senior at Notre Dame Preparatory 
High School (NDP). Although he never played football 
until freshman year, his list of awards and accom-
plishments is already long—the running back/receiv-

er was recently named Arizona Cardinals’ Player of the Week for 
the second time in his high school career (he earned that honor 
last season, too); he was named to the Under Armour All-Amer-
ican Team and will play in Florida on Jan. 3, 2019, along with 
players from around the country in a game that will be shown on 
ESPN; and he earned his second Ed Doherty Award medallion, 
which puts him in the running for the Ed Doherty Award, which 
is given to one medallion winner for the year. On top of all that, 
he is being considered a candidate for the Gatorade Football Play-
er of the Year in AZ (the winner is announced in late 2018).

That’s quite a lot for someone who has been playing for just 
four years.

“Everybody plays freshman football, really,” he says of starting 
the sport. “I’ve always loved football, I had just never played it. 
But I had always loved it and wanted to play it.”

As for the list of awards, he simply says, “It feels good but I try not 
to think about it too much and try to keep my head on straight.”

As of this article, Smith’s stats include 78 carries, 660 yards 
rushing, 37 receptions for 837 yards. He’s had 14 rushing touch-

downs, 17 receiving touchdowns, and 1 kickoff returned for a 
touchdown. He’s had a total of 32 touchdowns. With two-point 
conversions, he has scored 201 total points. 

Throughout middle school, Smith played baseball. A broken leg in 
his freshman year led to a stint with lacrosse, as well, and he was 
part of NDP’s back-to-back lacrosse State Championship teams in 
2017 and 2018.

Today, he concentrates solely on football.

He’s also already committed to play in college for the University 
of Texas Longhorns.

“I just kind of fell in love with it in the spring. It’s a complete 
package to me,” he says. “I love the school—it’s a great education 
there, obviously. I love the city of Austin. I love the coaching staff 
and the team, and I really think they’re going to do great things.”

University of Texas fans also love him, with many of those living 
in Scottsdale coming to see him play now.

Well-Rounded
“Jake is an outstanding student-athlete who is a natural leader,” 
says NDP Varsity Head Coach George Prelock. “He is a compet-
itor who works hard at getting better on a weekly basis. More 
importantly, Jake is an outstanding person.”

In addition to being an honor roll student, he also volunteers at 
places such as St. Mary’s Food Bank, Miracle League, Feed My 
Starving Children and St. Bernard’s Catholic Church.

 “It’s nice to help out the community and give back to others who 
don’t have as much as you,” he says.

When he’s not playing football, he likes to spend time with his 
friends and girlfriend, play Xbox, train, go to the gym, and watch 
movies and TV.

He lives with his parents, James and Tina, and a younger brother, 
Gavin. His brother is a freshman and NDP.

Future Goals
For the future, Smith says, “I hope to have a great college career 
and I want to go to the NFL and play as long as I can.”

He hopes to one day play for the Chicago Bears, New Orleans 
Saints, or New England Patriots.

YOUNG ACHIEVERS PET FEATURESHOMES & OUTDOOR SPACES

OT H E R  F E AT U R E D  A RT I C L ES
N E I G H B O R H O O D  N E WS  &  A N N O U N C E M E N TS  •  R ES I D E N T  R EC I P ES 

P H I L A N T H R O P I C  S P OT L I G H TS  •  LO CA L  B U S I N ESS  F E AT U R ES  &  M O R E
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Another standout event at Ciao Grazie!

On a somewhat chilly late February evening, about 
35 MMR residents and business partners of Life 
at McDowell Mountain, got together for a mixer at 
Ciao Grazie Pizzeria and Wine Bar in DC Ranch. 
We were on the west patio for much of the evening 
and then several parties moved to the bar area to 
hang out for the duration of the evening. 

Attendees enjoyed complimentary food that 
included a variety of flatbreads, pizzas and Italian 
meats/cheeses.

We would like to thank Franco and Cosimo at Ciao 
Grazie as well as the Village DC Ranch and The 
Amazing Lash for providing gift prizes.  

DISCLAIMER: the business reviewed in this section provided products 
and/or services free of charge in exchange for this review.

photography-robertkeegan.com

restaurant review

CIAO
GRAZIE
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MEET JOHN DIAZ, who not only can  
renovate your home, but also your soul

sponsor  
of the  
month

Photography by Roxanne Lillibean Photography 
Written by Erin Newberg

You cannot help but to instantly fall in love with John Diaz, the man behind Renovation 
Room. His genuine kindness radiates through his pores and his smile brightens your world. 
Just stop by and you will understand. In the most humble possible way, he knows that he 
has a very certain je ne sais quoi, sharing  “I have a love for people, and I have a spe-
cial touch to make people feel comfortable and happy.” Aside from his many positive 
personal attributes, he is also very, very truly great at what he does. Having been 
in the furniture industry for so many years he can now be considered an official 
expert in the field. Everyone loves a great success story, and his is one that can 
go down in the books.

Born in the Bronx, John has been a South Florida local since 1976. His 
Puerto Rican parents were rather artsy, taking up the hobby of profes-
sional ballroom dancing. His father painted on his free time.  

room 
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As the Fires Raged, MMR 
Resident Angelica Franco 
Sprung Into Action

By Editor Michelle Glicksman

It was Thursday, Oct. 19, and An-
gelica Franco was on a plane filled 
with supplies, heading towards 
Northern California to bring help to 
those affected by the recent devastat-
ing fires. Slightly more than a week 
prior, wildfires had broken out, killing 
more than 40 people and burning 
thousands of structures—many to 
the ground. Often, residents had only 
minutes to flee their homes.
 
“The fire had started at night and most 
people literally just ran out of the house, 

making a difference

MMR Resident Angelica Frano on right

Angelica on the left

so they were in their pajamas and had no 
clothes, no toothbrush… they had noth-
ing,” Franco says.
 
Franco had moved to the Valley from 
her native California in 2003, buy-
ing a home in the Arizona Vintage 
neighborhood of McDowell Mountain 
Ranch in 2005. She had spent most 
of her life in Santa Rosa—one of the 
areas hit hard by the fires.
 
It was early in the morning on the 
first full day of the fires that she be-

gan getting text after text about childhood friends 
or their families who had lost their homes.
 
First Steps
Immediately, Franco sprung into action. 
 
Since most people had grabbed their cell phones 
as they ran out of their house, she began sending 
online Target gift cards to those she could. 
 
“It was $150 to $300 initially just so they could get 
some basics,” she explains. 
 
The amounts sent eventually totaled thousands of 
dollars. After contacting people who were affected, 

she also purchased specific items that 
they needed.
 
A Facebook group created for a past 
high school reunion then became 
a resource and place to centralize 
relief efforts. Names of those needing 
help were shared, and a Go Fund Me, 
which has now raised almost $9,000, 
was launched.
 
Delivering Supplies
On that Thursday when Franco was 
on the plane—the flight from an avia-
tion company based in Scottsdale had 
been headed to California and allowed 
Franco to fill the plane with supplies 
and travel with them—she was ready 
to deliver items ranging from tools to 
ironing boards to a pillow.
 
“Someone had requested a pillow, 
saying that would be a luxury.” 
 
Franco stayed for a week-and-a-half, 
helping friends sift through the re-
mains of their homes.
 
“Certain areas were completely de-
stroyed. There was a very odd smell 
of chemicals and fire. There were cars 
melted into the ground and the metal 
looked like liquid.
 

“I think that this is going to affect [the residents] for 
a long time to come. You’re like, ‘Oh, I need this’… 
and then you realize you don’t have it anymore.”
 
Though Franco credits her high school friends for 
their organizing efforts, she certainly was instru-
mental in the process.
 
“I’m just a doer and so that’s how I could give back. 
I could get people things that they needed and 
wanted,” she explains.
 
A Community United
Since that first trip, Franco has been back 
twice—once in mid-November for a week and 
once in December for another week. She plans to 
travel there once again in the next few months, 
bringing furniture in a truck donated by an 
Arizona moving company.
 
“One of the things I think is so heartwarming about 
the experience is that the community was so amaz-
ing. You’d see signs everywhere—on the freeways, 
at the stores, from both adults and kids—thank-
ing all the first responders who came to help. And 
every time a team of firefighters would leave, there 
would be a parade of people with banners thanking 
them. Plus, there was so much food donated!
 
“The generosity in the town was so heartwarming 
from those not affected by the fires,” she continues. 
“Strangers would let you into their home to take 

a shower… it was so nice to see the 
community pull together like that.”
 
Franco acknowledges that the 
rebuilding from the fires will take 
time. Now that she’s helped with 
some immediate needs, she’s looking 
toward the future. She is still 
collecting donations and will travel 
to California again to continue her 
mission of assistance.
 
“I go to CA often. It’s my heart, my 
home, where I grew up. As needs 
arise I am more than happy to be 
there and support. First and fore-
most, tourism is down and everyone 
needs to know that the wineries are 
open and ready for you. While a lot 
of homes were lost, the county is still 
running alive and well and they are 
ready for the tourists. And, it’s hands-
down the best food and wine in the 
world,” she says.”
 
If you want to help: Monetary dona-
tions are still being accepted via the 
Go Fund Me link, www.gofundme.
com/phsfirerelieffund. Also, dona-
tions of new or very gently used 
furniture are appreciated (contact 
angelica@lussolux.com).

Mobilizing Help

LOCAL EVENTS & HAPPENINGS VOLUNTEER SPOTLIGHTSPONSOR SPOTLIGHT



The N2 Model

• Locally based.
• Embedded within (and trusted by) 

the community.

ADVOCATE FOR 
ADVERTISERS

COLLECT 
CONTENT

ESTABLISH 
TRUST

• Advocates for our advertisers, promoting them in the 
publication and at neighborhood events.

• Responsible for collecting relevant, authentic content 
from and about the residents.

A growing network of 400+ Stroll franchisees serve as publishers for our magazines. They’re:



300+ CORPORATE TEAM MEMBERS PROVIDE EXPERT SUPPORT IN: COPY EDITING • GRAPHIC DESIGN • PRINTING • MAILING & DISTRIBUTION



How We 
Leverage Digital

Hyport Digital is your partner for all things digital. As a full-service 
digital marketing agency, our team knows how to take your business 
to the next level, virtually speaking. Whether your business needs 
a new website or you’re seeking hyper-targeted digital marketing, 
Hyport Digital has the means to help your company succeed online. 

In addition to our hyper-local print publications, advertisers also 
connect with their ideal clients through our mobile and display ads. 
With each traditional print ad, a custom digital ad is also created, 
strategically marketing the business to the same exclusive group 
of residents. It’s an additional, unique touchpoint that provides 
clicks through targeted ads leading to the advertiser’s website. 
Each month, we track the digital ad’s performance, allowing for 
adjustments on CTAs and ad design as needed.





Greet is the sister 
publication to Stroll, 
serving dozens of 
affluent communities 
across the country. 
Much like Stroll 
but with a larger 
readership, Greet 

magazines share stories about notable 
residents, local happenings, and community 
groups. Each issue is custom-made for the 
larger-scale community or town it serves. 
Readers are eager to learn about their 
neighbors across town, as well as the stories 
behind businesses down the street.
 
AUDIENCE: Affluent community members
FREQUENCY: Monthly

SHERWOOD

JANUARY 2023

Meet Navaid, 
Rabia & Anika

Bethany Villero  
Photography

GREET

Additional Brands
Launched in 2016, Real 
Producers magazines are 
custom, monthly publications 
that reach the top real 
estate agents in popular 
metro areas. Issues of RP 
showcase in-depth stories 
about legendary local real 

estate agents and are delivered free of charge 
to an exclusive audience: the few hundred top-
performing agents in each of our 100 markets 
nationwide. In addition to running point on the 
print publication, Real Producers Area Directors 
also plan invite-only events to bring agents and 
advertising partners together.
 
AUDIENCE: Top-producing real estate agents
FREQUENCY: Monthly

P I T T S B U R G H

A P R I L  2 0 1 8

RISING STAR: 
Erica Clark

TEYSSIER
Photos by Qonsult

BRIAN 

TOP

 STANDINGS
200

REAL PRODUCERS



MEDICAL PROFESSIONALS

Medical Professionals 
is a monthly publication 
created with top 
physicians, health care 
leaders, and hospital 
executives in mind. In each 
issue – customized for a 
particular city or region 

– local industry professionals share personal 
stories and best practices. 
 
AUDIENCE: Professionals in the medical industry
FREQUENCY: Monthly

N A S H V I L L E

November 2018

FOUNDATION 
MEDICINE 
AIMS TO 
BRING CANCER 
GENOMICS TO 
CANCER CARE

A NEW ERA 
IN DIABETES 

CARE

DOCTORS 
RISING STAR

THOUGHTS 
ON THE 

MARKET AS 
A WHOLE

P.10
P.14

P.14

P. 16

P. 10

OFFICE MANAGEMENT TIPS  •  FINANCIAL PLANNING  •  NEW PRODUCT OF THE MONTH

THE TOP PHYSICIANS & HEALTHCARE LEADERS 

Running 
a medical 

practice is not 
for the weak or 
faint of heart! 

*

BELOCAL

BeLocal is an “insider’s 
guide” for newcomers in 
a given city or metro area. 
Each monthly issue for our 
100 markets is mailed to 
new residents and contains 
everything they need to 
know to feel like a local 

in their community – contact information for 
emergency services and utilities; lists of area 
schools, churches, sports leagues, and cultural 
institutions; and details on top attractions, hidden 
gems, and local history.
 
AUDIENCE: New homeowners
FREQUENCY: Monthly

August 2018

D I S C O V E R  L O C A L  F A V O R I T E S

WILMINGTON  |  AUGUST ‘18

Additional Brands



Reach Influential Residents



STROLLMAG.COM


